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During the process of globalization, the world’s Service Industry and the trade in 
services are developing rapidly. However, the increasingly serious scissors difference 
between the commodity trade and service trade has led to persistent deficit in service 
trade for China. Under these circumstances, this paper aims to study the formation 
mechanism of China’s competitiveness in the Service Industry from both the macro- and 
industrial perspectives. Besides, in order to shed some light on how to improve China’s 
competitiveness in service trade, this paper attempts to construct a system of the 
comprehensive evaluating Index of the competitiveness. The analysis of service trade 
competitiveness is of great significance for perfecting China’s foreign trade structure as 
well as improving the industrial structure and the overall international competitiveness. 
However the relevant research in China is still at the initial stage due to its relatively 
late development. As a result, this paper is seeking a breakthrough in the research’s 
systematic aspect.   
This paper consists of the following chapters. Chapter 1. reviews and comments 
the literature on the sources and evaluation of the competitiveness in service trade. 
Chapter 2. demonstrates the basic concepts of the research subjects including the 
Service Industry, service trade and the competitiveness in service trade. Chapter 3. 
constructs a comprehensive index system evaluating the competitiveness in service 
trade such as the scope and quality of the services. Based on this system, this paper 
concludes that despite the increasing size of China’s service trade, its competitiveness 
still lags behind the developed countries and areas, as well as some developing countries. 
Chapter 4. analyzes the contents and the theoretical foundation of the formation 
mechanism of the competitiveness in service trade, based on which a factor system is 
built. Chapter 5. utilizes the regression model to study the formation mechanism. The 
result shows that our country’s competitiveness in service trade follows the path of 
competitive potential - competitive strength - realization of the competitiveness. The 
macroeconomics serves as the basis of the competitive strength, but currently, the 
improvement of China’s competitiveness mainly relies on the increase of the services’ 
tradability. The structure of the Service Industry needs to be adjusted to fulfill its 
foundational function for the competitiveness in service trade. Chapter 6. points out that 















service trade, our country should adjust the structure of the Service Industry, optimize 
the mode of urban development and formulate more effective policies.  
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年，中国服务贸易进出口总值仅 293 亿美元，到 2008 年服务贸易总额达到 3044.5
亿美元。但是，在我国服务贸易规模扩大的同时，服务贸易结构却在 1990 年前后
呈现出相反的发展态势。在 1990 年以前，服务贸易以顺差为主，1990 年以后以贸
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